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Purpose of Report: 
 
To provide members with an update on the “Hillhead Week of Action”. 
 

 

 
Recommendations: 
 
The Area Partnership is asked to: 
 

1) note the report;  
2) review and discuss the outcomes for the services as outlined in the table 

provided by NRS below. 
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1. Hillhead Week of Action 

Service Outcomes 

Parks and Streetscene 

 
9 streets targeted throughout course of week 

 

• All streets were de-weeded throughout course of week. 

• Deep Clean Team – 3 ops – 5 days  

• Mechanical – 1 

• Manual sweepers – 2 

• Herbicide works – 3 ops for 4 hours  

• RRT – 2 ops 
 

Graffiti Team 

 

• Jobs Completed – 47 

• Total Graffiti Removed – 222 metres 
 

Public Health 

 
Officers from Public Health Patrolled the target area. Most fly-tipped bags 
found were searched where safe to do so, with evidence found in some of the 
bags. Other fly-tipped items, such as white goods and furniture in most cases 
had no evidence as to the source. Fly-tipped waste had ‘Environmental Crime 
Scene’ tape and signage/stickers applied to the waste and in visible areas of 
the incidents. 
 

• Any waste found was reported to dispatcher colleagues based at Blochairn 

• One fixed penalty notice was issued for fly-tipping 

• 14 locations where waste/bags were searched for evidence as to the source 
was found included black bags, electrical items, carpet, furniture and 
cardboard packaging, as well as garden waste 

• Environmental Crime Scene visuals were deployed where appropriate  

• Officers knocked on doors and spoke to local residents to ask if they knew 
where fly-tipping may have originated from and to give advice on waste 
disposal 

• Letters were handed out to local residents advising on fly-tipping and options 
for correct disposal of waste. 
 

Litter Enforcement 

 

• 8th August – 4 CEO  

• 9th August – 4 CEO 

• 10th August – 4 CEO 

• 11th August – 4 CEO 

• 12th August – 4 CEO 

• No Litter FPN’s issued 
 
 

Dog Fouling Team 

 

• 8th August – 4 CE0  

• 9th August – 4 CEO 

• 10th August – 4 CEO 

• 11th August – 4 CEO 

• 12th August – 4 CEO 

• No dog fouling FPNS issued. 
 
 



 

 

 

. 

Community Payback 
 

 

• 5 days on site 

• 20 unpaid work clients worked on site throughout the week (120 client hours, 
150 hours if you include supervisor) 
 
Work included: 

• scraping weeds and moss from pavement edges and borders 

• cutbacks of overgrown shrubbery and foliage encroaching onto pavements and 
pathways 

• Waste removed: 

• 4 cage van loads 

• Approx. 1,600kgs (1.6 tonnes) 
 

Commercial 
Enforcement 

 

 

• Total Visits - 46 

• Compliant - 36 

• Statutory Notices - 5 

• Revisits - 5 
 

           Lighting  

 

• Dark lamp repairs - 8 

• LED lantern replacements – 55  

Police Scotland 

 

• Police Officers provided public reassurance patrols within the area and around 
Homeless accommodation.  
 

Neighbourhood 
Improvement and 

Enforcement Service 

 
BARTA Bank Street Area Residents and Traders Association  
 

 

• 10 bags plus some bulk items – 2 chairs, broken glass, poles  

  

 

Gully cleaned  

 

• 9 streets within scope completed   
 

Lining works  

 

• Great George Street- Completed 

• Bower Street- Completed 

• Hillhead Street- Completed 

• Gibson Street (partial) 

• Oakfield Avenue - between Gibson Street and Glasgow Street 

• Glasgow Street – Completed 

• Southpark Avenue – not completed 

• Bank Street- Completed 

• Cecil Street – Not required  

 
Social media promoted 

posts 

 
 

• The post reached 29,481 people (both organically and paid of all our audience) 
Of the potential paid for audience of 36-42,000 people in the Hillhead area on 
Facebook, it reached 4876 - this is more than 10% of this potential audience. 
 
 


